Boman rings in the change

17th September 2008

                     Boman Irani Releases the media campaign

                                 On 17th September, 4 pm.

                          At KC College Auditorium, Mumbai.

Breakthrough, an international human rights organisation, in collaboration with The Ministry of Women and Child Development, UNIFEM and the UN Trust Fund launches  Breakthrough's third multimedia campaign—Bell Bajao! —a call to both men and women to bring domestic violence to a halt. The 360 degree campaign has been designed by India's leading advertising agency, Ogilvy and Mather, pro bono. Bell Bajao brand ambassador Boman Irani will release Bell Bajao! in the presence of  Sheriff of Mumbai Dr Indu Shahani; Principal, KC College, Manju Nichani and Group Creative Director, O&M, Zenobia Pithawalla.

Facing a charged audience of Bell Bajao's media partners and supporters, students and news media, Boman Irani will officially showcase two spectacular ads asking you to ring the bell. Mr Boman Irani believes "that in order to end domestic abuse, one has to delve deeper into the psychology of society and try and understand and address the root cause for such behaviour."

'Bell Bajao', the awareness and intervention ad campaign, will be disseminated across Doordarshan and private television channels, radio channels, press and the internet. Video vans will follow with on the ground activation across 6 districts over 150 days to begin with, building awareness on issues of Domestic Violence and women's vulnerability to HIV/AIDS. The campaign's online avatar is www.bellbajao.org. The site targets the youth, and helps them to recognize the phenomenon and engage with the issue using a variety of tools like a blog and interactive games. This venture has been supported by online partners such as The Viewspaper, Zapak, Contests2Win, Blogworks, IBIBO and Foxymoron.

Elaborating on the unique media strategy, Sonali Khan, Director of Communications, at Breakthrough said, "The campaign is unique as it calls for men to intervene in bringing Domestic Violence to halt. We hope this media campaign will create the necessary noise and contribute towards curbing one of the biggest social challenges we face. I request all media to support our initiative whole heartedly". Zenobia Pithawala, Group Creative head, O&M, outlined the thought behind the campaign. "Domestic Violence is a subject where the man is always seen as the culprit. We wanted men to be our partners supporting the cause. Our campaign was conceived keeping that in mind. Also we wanted a strong call to action. A call to action that makes people say, this is all it takes, I can do it. Ring the Bell fit that brief perfectly." 

About Breakthrough

Breakthrough is an innovative, high-impact international human rights organisation using the power of popular culture, media, and education to transform public attitudes and promote values of equality, justice, and dignity around the world. We are a nonprofit organization and are currently focused in India and the US on issues like violence against women, HIV/AIDS, immigration policy, youth and community leadership and human rights education.

Breakthrough's stable of work in popular mass media include music albums (Mann Ke Manjeere, Bagon Na Jaa) and music videos (Mann Ke Manjeeré, Maati and Babul in collaboration with Shubha Mudgal, Prasoon Joshi, Shantanu Moitra, Mandira Bedi, Mita Vashishth, Samir Soni, Anupam Kher, Rahul Bose etc), ad campaigns (What Kind Of A Man Are You? was created by Prasoon Joshi and was released in 2004. Is This Justice? was created by O&M in 2006-07 and won Bronze at Abby Awards in Public Service category (2008) and RAPA Award for Best Public Service Film (2007)), video games (I Can End Deportation (www.icedgame.com allowed 100,000 people to experience  the devastating impact of unfair detention and deportation laws.) and the Tri-Continental Film Festival (the annual film festival has showcased internationally acclaimed, award winning documentary films from the global south on human rights to over 165,000 people over the last four years). Visit www.breakthrough.tv for more information.
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