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Is this Justice?

Breakthrough’s Multimedia Campaign on Stigma & Discrimination in India
Breakthrough has developed a multimedia campaign, Is This Justice? to bring to public attention the growing incidence of stigma and discrimination faced by women living with HIV/AIDS in India, most of whom have been infected by their husbands or male partners. This sensitive yet potent campaign has been developed pro bono by Piyush Pandey the Executive Chairman & National Creative Director India & South Asia, Ogilvy & Mather and includes TV and radio spots, and print ads in four languages: Hindi, Kannada, Marathi & English.
The campaign launches on February 13th 2007 with a press conference in Mumbai followed by a press conference in Bangalore. Several media houses have already come aboard as dissemination partners including, Doordarshan, Star, Sony, Etv, Dainik Jagran, Lokmat, Prajavani, Udyavani, Radio Mirchi and All India Radio.
Is this Justice? makes a scathing comment on the way women in Indian society are treated, especially women living with HIV/ AIDS. These women are either shunned by the family and community or are forced to live on the periphery of society after the death of their husbands.  Through radio, print and television, Breakthrough wants to bring into focus the stigma & discrimination women living with HIV/ AIDS face. 

Consider the numbers: according to United Nation Development Programme nearly 40 percent of the 5.2 million HIV positive people in India are women and nearly 80 percent of them have contracted this infection from their husbands or partners. Almost 90 percent of these positive women are thrown out of their homes after their husbands die due to AIDS. While the general public continues to believe that most women with HIV/AIDS are sex workers, official numbers indicate that they constitute less than one percent of the 2 million female infections.

The increase of HIV/AIDS amongst Indian women is another manifestation of women’s unequal status in society.  Women suffer various forms of violence throughout their lives: female feticide, domestic violence, rape and sexual assault. HIV/AIDS is another layer that compounds an already difficult maze that women have to navigate throughout their lifetime. The consequences of contracting HIV/AIDS is severe – women face homelessness, increased violence, loss of jobs and families and lack of access to treatment and care.

This campaign continues Breakthrough’s innovative use of entertainment and media to raise awareness about critical social issues.  In 2000, Breakthrough launched the popular album, Mann ke Manjeere: an album of women’s dreams through EMI, which addressed domestic violence and won the national Screen Award in 2001. This campaign is a follow-up to Breakthrough’s award winning campaign, What Kind of Man Are You? that encourages dialogue and equality within marriage and understanding of HIV/AIDS while advocating condom use amongst married couples.
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